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n the real estate arena, it was the
ultimate staged home. Twelve
area interior designers and pro-
fessional stagers teaming up
and donating their talents to
transform this newly construct-
ed executive house into a stun-
ning dream home. The occasion
was the Designer Show House charity event in
Croasdaile Farms for the benefit of Duke Chil-
dren’s Hospital. The mastermind behind it was
P.J. Gentry, a residential and luxury home mar-
keting specialist and Realtor.

Soaring 24-foot ceilings and a dramatic view are enhanced by lowering the focal point and accenting architectural features.

ry homes — simply need to be staged to com-
pete.”

Statistics prove that a staged home sells
faster than an unstaged home and in the real
estate market, time is money. “When homes
have been on the market for some time, the
natural response from buyers is to wonder
what is wrong with it,” Gentry explained. “And
while there may be nothing at all wrong with
it, perception is everything.”

Statistically, staged homes also sell for a
higher price. Research has shown that home

“It is a matter of playing up the best architectural
features of a home — enhancing the strongest points”

“The idea of creating a designer show home
to benefit a local charity is not new. It is a com-
mon practice in areas of Florida, California and
other luxury home markets,” Gentry said.

As for staging itself, it is fast becoming a
necessity rather than a luxury, said Gentry:
“With the real estate market in a state of flux
and with continual competition from mod-
el homes, today’s homes — especially luxu-

staging can reduce a listing’s time on the
market by half and could fetch as much as
10-15 percent more versus an empty home or
a home not properly staged.

So just how valuable is staging to home
sales? “Enough so that, especially in the lux-
ury home market, I will not take a listing if 1
can'’t bring in stagers,” Gentry said.

continued on page 12
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0 n behalf of my team, I would like to extend our thanks
and appreciation to the divine design team who

participated in our charity Designer Show House event
at 3610 Foxwood Place in Croasdatle Farms, Durham.
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~ THE DESIGNERS
Casey Blalock, Mary Ann Grote,
Blalock Design Interior Inspirations
Yvonne Hanks, Michele Kurelich,
A to 7 Interiors Lasting Impressions
Lisa Stewart, Staging & Design
Interiors Styled for  Lisa Wyatt & Tammy
your Life Sherron, First
Linda Zoffer, Impressions
del Zio Designs Sandra King,

Creating Homes of

Not pictured: Elegant Comfort
Karen Journell, Dawn Drew,

Journell’s Creative The WOW Factor
Staging & Design Kay Parks, Redd
Lady Design

PJ Gentry
Fonville Morisey
(919) 724-7675

. . - - www.PJGentry.com
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THE VENDORS
Dan S. Addison Designs, Dubravka Vujinovie Cort Furniture Rental Guess Road Plant Shop
AFR Furniture Rental Annie Williamson Louise Gaskill Yves Delorme from the
Flowers by Gary Woven Materials Lamp Company Alexan
Home Depot Soicher Marin Fine Art Tesh’s Fine Art Baldwin Interiors
Best Rent All Alveron Custom Window  Kirk Imports City Electric Supply
Morgan Imports Fashions The Original Mattress Lighting Inc.
Witherspoon Rose Riverview Galleries Factory Fabulous Finds
Culture Capel Rugs Atlantic Whirlpool & Restoration Hardware
F. Schumacher & Co. John Gore Billiards Long View Center
Kravet / Lee Jofa Under the Son Designs Hillary’s Home Habresham Designs
The Lighting Place Skip Henderson Furnishings
Replacements, Ltd. Durant Mirrors & More Sherron Landscaping

Inaddition, avery special thanks goes to all the vendors who
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Setting the Stage

continued from page 11

The primary objective of staging a
home is to expose the potential of the
home in the best possible light. “As all
surfaces were set in the design home,
the designers worked with existing col-
ors, incorporating the bedroom’s blue and
library’s chocolate brown in the overall col-
or scheme.

In a large home, staging can help illus-
trate, or give alternative ideas for function.
In the Design Show home, for example,
designers Sandra King and Karen Journell
flipped the function of the bonus room and
a bedroom due to the rooms’ location.

Potential also means bringing out the
best features of a home. “It is a matter
of playing up the best architectural fea-
tures of a home — enhancing the strongest
points,” designer Lisa Stewart explained.

The main living room with its 24 foot
ceiling and floor-to-ceiling windows was
dramatic, but also a bit intimidating to an
untrained eye. With this in mind, designer
Casey Blalock set out to soften and create
a warm and welcoming room.

“While the main features of the living
room were the height and the view, at the
same time, when the room was empty, it
didn't feel as accommodating at it might,”
Blalock explained. “By lowering the focal
point and concentrating on making the
room warmer and more comfortable, a
buyer could easily visualize this room in
use.”

“Empty rooms also look much small-
er,” designer Linda Zoffer said. Likewise,
having carefully placed furnishings helps
a buyer visualize their own furniture in a
room,” agreed designer Yvonne Hanks.

Potential can also mean playing down
certain features. “The master suite with its
strong blue color could have been a plus
or not, depending upon a potential buyers
preference A carefully dressed bed and
accompanying accents helped set the tone
for the room,” Hanks said.

Buying or selling a home is often an
emotional experience. “When we live in
a home for some time, it is very easy to
lose perspective and objectivity,” Gentry
explained.

“It is also easy to underestimate your
home’s potential. Staging can be as dra-
matic as day and night. Or it can be the
icing on the cake. But most of all, it puts
your home in the best possible light for the
greatest number of potential buyers. And
that is what sells.” <
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Simple furnishings, colorful pillows and
fresh flowers make the turreted breakfast nook
feel warm and inviting.

A carefully dressed bed helps set the tone for
the master bedroom

Dine In Style.
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Humernnuulas'
® Window Treatments ® Shutters
e Shades ® Bed Coverings
e Wallpaper ® Carpeting & Area Rugs
e Silk Arrangements ® Upholstery

Special Financing Available
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A Hunter Douglas Centurion Club Dealer
5850 Fayetteville Road, Suite 104

Sutton Station ® Durham
806-3638 ® www.sewfine2.com

MCCLINTOCK
AND
ASSOCIATES

Professional Insurance
Services

Providing
e Home ¢ Auto * Life
* Business ¢ Group Health
¢ Individual Health

foraa
Agent
5850 Fayetteville Road
Sutton Station, Suite 203
Durham NC 27713

Phone: 919.484.4822

Fax: 919.806.8706 ® m.assoc2@verizon.net
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