
Setting 
 theStage

❖home

I
n the real estate arena, it was the 
ultimate staged home. Twelve 
area interior designers and pro-
fessional stagers teaming up 
and donating their talents to 
transform this newly construct-
ed executive house into a stun-
ning dream home. The occasion 

was the Designer Show House charity event in 
Croasdaile Farms for the benefit of Duke Chil-
dren’s Hospital. The mastermind behind it was 
P.J. Gentry, a residential and luxury home mar-
keting specialist and Realtor. 

“The idea of creating a designer show home 
to benefit a local charity is not new. It is a com-
mon practice in areas of Florida, California and 
other luxury home markets,” Gentry said.  

As for staging itself, it is fast becoming a 
necessity rather than a luxury, said Gentry: 
“With the real estate market in a state of flux 
and with continual competition from mod-
el homes, today’s homes – especially luxu-

ry homes – simply need to be staged to com-
pete.” 

Statistics prove that a staged home sells 
faster than an unstaged home and in the real 
estate market, time is money. “When homes 
have been on the market for some time, the 
natural response from buyers is to wonder 
what is wrong with it,” Gentry explained. “And 
while there may be nothing at all wrong with 
it, perception is everything.” 

Statistically, staged homes also sell for a 
higher price. Research has shown that home 

staging can reduce a listing’s time on the 
market by half and could fetch as much as  
10-15 percent more versus an empty home or 
a home not properly staged.

So just how valuable is staging to home 
sales?  “Enough so that, especially in the lux-
ury home market, I will not take a listing if I 
can’t bring in stagers,” Gentry said.

“It is a matter of playing up the best architectural 
features of a home – enhancing the strongest points”

Soaring 24-foot ceilings and a dramatic view are enhanced by lowering the focal point and accenting architectural features.  

continued on page 12
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The primary objective of staging a 
home is to expose the potential of the 
home in the best possible light. “As all 
surfaces were set in the design home, 
the designers worked with existing col-
ors, incorporating the bedroom’s blue and 
library’s chocolate brown in the overall col-
or scheme.

In a large home, staging can help illus-
trate, or give alternative ideas for function. 
In the Design Show home, for example, 
designers Sandra King and Karen Journell 
flipped the function of the bonus room and 
a bedroom due to the rooms’ location. 

Potential also means bringing out the 
best features of a home. “It is a matter 
of playing up the best architectural fea-
tures of a home – enhancing the strongest 
points,” designer Lisa Stewart explained. 

The main living room with its 24 foot 
ceiling and floor-to-ceiling windows was 
dramatic, but also a bit intimidating to an 
untrained eye.  With this in mind, designer 
Casey Blalock set out to soften and create 
a warm and welcoming room.

“While the main features of the living 
room were the height and the view, at the 
same time, when the room was empty, it 
didn’t feel as accommodating at it might,” 
Blalock explained. “By lowering the focal 
point and concentrating on making the 
room warmer and more comfortable, a 
buyer could easily visualize this room in 
use.”

“Empty rooms also look much small-
er,” designer Linda Zoffer said. Likewise, 
having carefully placed furnishings helps 
a buyer visualize their own furniture in a 
room,” agreed designer Yvonne Hanks. 

Potential can also mean playing down 
certain features. “The master suite with its 
strong blue color could have been a plus 
or not, depending upon a potential buyers 
preference A carefully dressed bed and 
accompanying accents helped set the tone 
for the room,” Hanks said.  

Buying or selling a home is often an 
emotional experience. “When we live in 
a home for some time, it is very easy to 
lose perspective and objectivity,” Gentry 
explained. 

“It is also easy to underestimate your 
home’s potential.  Staging can be as dra-
matic as day and night. Or it can be the 
icing on the cake. But most of all, it puts 
your home in the best possible light for the 
greatest number of potential buyers. And 
that is what sells.” ❖

❖home
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Setting the Stage 
continued from page 11

A carefully dressed bed helps set the tone for 
the master bedroom

Simple furnishings, colorful pillows and 
fresh flowers make the turreted breakfast nook 

feel warm and inviting. 


